



















美 ? 如将“Better city, better life”译为“更美好的城市，
更美好的生活”，将“世界在你眼前，我们在你身边”
























1）A Kodak moment.（Kodak 广告，以名词词
组出现，省略主语）
2）Higher, Faster and Stronger.（宣扬奥林匹克
运动会精神的标语，以形容词比较级形式出现，省
略了主谓成份）
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的标语“The few, the proud, the Marines”则用了层
进手法，而句式的排列方式亦让人联想起罗马凯



















































































常的英语书面语中，此句多半会以“we are building 













































































































































































































译文 1 ： Your volunteer work makes Shanghai 
Expo more attractive!（改写法译文）






我们还可以得出类似的译文，如“Thank you for 
being a volunteer in Shanghai Expo!”“Shanghai Expo 

















有“You are needed to help Shanghai Expo succeed”
采用了音韵的手法，亦令人对表达方式印象深刻。


























译文 3 ： Turn to a volunteer for help at Shanghai 
Expo!（简化法译文）
译文 4 ： Our volunteers bring the world closer to 
you.（补偿法译文）
译文 5 ：Volunteers—your vital link to the world 
at Shanghai Expo!（补偿法译文）







以 Seek help from a volunteer at Shanghai Expo 等等。
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Chinese poem, Ye Yu Ji Bei by Li Shangyin, charting the text, s semantic coherence and mapping its metaphorical coherence 
in terms of ontological metaphors. Using the poem as a case example, the paper examines (1) the way to evoke a poetic world 
sustained by both semantic and metaphorical coherence, (2) the focalization of imagery through an interplay among individual 
images, and （3） the signiﬁcance of a focal image for the proﬁling, and by extension the translation, of a poetic text. 
Key words: Li Shangyin; poetry translation; coherence; imagery focalization; text analysis
A Textual and Strategic Analysis of Slogan Translation: With the C-E Rendering 
of Shanghai World Expo Slogans as an Exemplar
by Li Dechao(The Hongkong Polytechnic University, China) & Wang Kefei(Beijing Foreign Studies University, 
China) p. 65
Abstract: The functionalist view of translation pioneered by Katharina Reiss maintains that free translation, with its emphasis 
on retaining the effects rather than the form of the original, is the most suitable strategy for slogan translation. Yet more and 
more contemporary slogans are stylistically motivated to achieve both the appellative and the expressive function, the latter of 
which cannot be reproduced in the target text by using the free translation strategy alone. With the translation of the Shanghai 
World Expo, s slogans as a case in point, this article proposes a new translation typology featuring finer distinctions of 
translation strategies and argues that different translation strategies should be adopted for rendering different types of slogans.
Key words: slogan; translation; textual analysis; translation strategy
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